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Overview 
 

My name is Richard Redman, I am an 
experienced communications professional 
looking for my next senior role. 

 

I am a well-rounded comms expert with 
experience in PR, journalism, marketing, 
internal communications, CSR, events 
management, brand management, social 
media, website management, multimedia 
content creation, editing, data/metrics 
improvement and more. 

 

Consistently proving myself to be 
adaptable, I have B2B and B2C experience 
across a number of different industries 
including manufacturing, market research, 
automotive, electronics, toys and games, 
packaging, and online retail. 

 

In this document I will walk you through my skills and experiences 
acquired throughout my career in the following areas: 

 

 Journalism 

 Public Relations 

 Websites 

 Social Media 

 Internal Communications 

 Events 

 CSR 

 Multimedia content: Podcasts/Webinars 

 Personal PR/Branding 

 Hobbies and Interests 

 

If you think I may be of use to your company or client, I look forward to 
speaking with you. 



CV at a glance 
 

Education 
 

 Manchester Metropolitan University 
English and Creative Writing BA (Hons) 
2005-2008 

 

Professional experience 
 

 Manchester Evening News 
Placement (2010) 
 

 Sportsbeat Press Agency 
Match Reporter (2010-2011) 

 

 Mancunian Matters 
Reporter (2010-2011) 

 
 

 Johnston Press 
Reporter (2011-2013) 

 
 

 IMRG 
PR and Communications Executive (2014) 

 
 

 Euromonitor International 
Western Europe Communications 
Executive (2014-2015) 

 
 

 Tata Chemicals Europe 
Communications Manager 
(2015-current) 



Journalism 

My time spent as a journalist represents the 
foundations of my career in PR and 
Communications. 

While studying for my National Diploma in 
Journalism, I worked as a roving reporter for 
the Sportsbeat Press Agency, writing match 
reports for the Non-League Paper, the 
Football League Paper, and the Rugby 
Paper. 

Upon qualifying, I took on a role as a reporter 
working primarily for Johnston Press title 
Dunstable Gazette, but also contributing to the Luton News and Luton 
Herald & Post. 

The two years I spent in this role were some of the most formative of my 
career, that saw me grow as a professional and gain a host of 
essential skills including content writing, interviewing, web editing, news 
gathering and multimedia production. The job also allowed me to 
grow on a personal level, gaining the confidence and doggedness 
one needs to be a journalist! 

During my journalism career, I interviewed 
notable people including Prince Andrew 
(top right), Sir Geoff Hurst (right), Roy 
Hodgson, and the Archbishop of 
Canterbury. 

I was also given the opportunity to report 
from the press box at Wembley Stadium, 
including interviewing fans and players at 
Luton Town’s Conference play-off final clash 
with York City in 2012 (bottom right). 

Another aspect of my role was to help create engaging multimedia 
features, which saw me get in front of the camera as a zookeeper, a 
pro wrestler, and even a crash test dummy.  

As the only full time reporter working on the Dunstable Gazette, 
producing content for a newspaper and its 
accompanying website was a challenge 
which required organisation and discipline 
week in, week out. 

From my time as a journalist, and training to 
become a journalist, I cemented many 
relationships with other journalists that have 
served me well in the rest of my career. 



Public Relations 

As someone who has been on both sides of the shorthand notebook, I 
know what it takes to record successes in Public Relations. 

Working with a diverse range of contacts across a wide range of 
industries and specialisms, I have secured press coverage in a number 
of major news networks in this country and worldwide. 

Among my press contacts I can count journalists from the BBC, ITV, 
Daily Mail, Independent and the Financial Times to name a few, as 
well as many trade press reporters from a number of different 
industries. 

I enjoy working with journalists, and I believe they enjoy working with 
me—I know how they want information to be presented, and press 
releases to be written, and am able to tailor my approach accordingly 
to maximise my chances of success. 

In my role at Tata Chemicals Europe I was particularly successful in 
transforming our reputation within the local press, which has proved 
vital on many occasions, making any crisis comms a smoother 
experience. 



Public Relations (continued) 

One of the most satisfying aspects of Public Relations is securing a 
significant interview on a 
major television network. 

Ensuring that our 
research analysts were 
at the forefront of 
journalists’ minds when 
relevant stories broke 
was a big part of my role 
at Euromonitor 
International.  

I was required to have 
my finger on the pulse 
when it came to the 
goings-on within a variety of industries.  

For example, if news of a significant merger or acquisition broke, I had 
to be on hand to offer our expert analysts to the big news networks, 
prepare the analysts for their interview, and often provide media 
training if needed. 

Based in the heart of 
London, we would have 
to work tirelessly to 
ensure they could make 
it on time for a live 
broadcast—sometimes 
the margins were 
microscopic. 

In my short time working 
in London, I secured 
and managed 
appearances on 
Bloomberg (above 
right) and Sky News (Ian 
King Live, middle right). 

I have an extensive and 
varied contacts book 
featuring researchers, 
producers and journalists 
working at many of the 
biggest local, regional, 
national and trade news 
outlets. 



Websites 

I have been responsible for content creation for a variety of websites, 
including news, features, multimedia and current affairs articles during 
my time as a reporter, as 
well as strategy-led 
content for corporate 
websites during the time 
I have spent working in 
various industries. 

Devising content 
calendars, segmented 
daily by article and more 
broadly by themes, I 
have a proven track 
record of producing 
engaging content for a 
variety of appropriate 
audiences. 

A website often replaces a face-toface meeting as any stakeholder’s 
first impression of any given company, and that’s why I feel it is 
particularly important that they are treated with the respect they 
command. 

For a number of years, I have been in charge of creating and 
implementing content strategies for short, medium and long-term 
goals, demonstrating my ability to produce a tone and quality of 
content adaptable to 
any audience. 

I have co-designed and 
launched two websites 
during my time at Tata 
Chemicals Europe, and 
safeguarded their 
continued success by 
conducting surveys and 
consultations, both 
internally and externally. 

As a result of my 
involvement with 
websites, I have picked 
up a workable grasp of 
web design, including 
HTML coding and back-
end development. 



Social Media 

Over the last seven years or so, I have been responsible for a number 
of social media accounts, ranging from newspaper presences 
designed to spark debate within certain catchments areas,  to 
corporate profiles aiming to widen their customer base by sharing 
quality content. 

My ability to adapt is crucial for any social media voice, and my 
public relations experience is heavily supported by my ability to catch 
someone’s eye in a headline or opening sentence. 

I have been able to substantially grow the follower count of every 
account I have managed, from a 600% increase for the Dunstable 
Gazette’s Facebook pagelikes, to a threefold improvement in Tata 
Chemicals Europe’s LinkedIn follower count, which now regularly 
reaches five-figure post impressions. 

I have utilised social media to boost visibility of multimedia content as 
well as product launches and exhibition events, across all industries in 
which I have worked. 

Producing a social media strategy in line with an overall content 
strategy is a vital component of Public Relations and external 
communications as a whole, and is another area of communications 
in which I have proved to be versatile and adaptable. 



Internal Communications 

During my time at Tata Chemicals Europe, I have excelled in delivering 
internal communications projects to boost employee engagement 
within the company. I have raised Tata Chemicals Europe’s 
communications satisfaction score from 17%, to 74%, based on an 
employee survey conducted in 2017.  

I have launched two regular newsletters: Hi Viz and Touch BASE. Hi Viz 
is a quarterly look at the progress of health and safety within the 
organisation, while Touch BASE (an 
acronym for Bicarb, Ash, Salt and 
Energy, the products the company 
sells) is a general newsletter.  

I have also been asked by our 
Indian parent company to guest 
edit the global company newsletter 
Confluence.  

I also designed, launched and 
maintain the new company online 
intranet platform, which I have 
developed into the primary source 
of information such as company 
operation procedures and HR 
documents . 

To solve an age old problem within 
TCE, I enlisted the help of the IT 
department and installed a series of 
digital screens across the 
company’s three manufacturing 
plants, the content of which I 
control from my desk (bottom 
right). This project has 
revolutionised internal 
communications at Tata 
Chemicals Europe. 

I also host monthly 
company-wide meetings, 
in which all General 
Managers offer their top-
level insights to employees 
of all levels, providing an 
opportunity for an open 
dialogue within the 
business. 



Events 

I have experience in organising, 
managing and hosting events, 
and presences at events. 
From corporate showcases to 
sales exhibitions, I have been 
involved in the invitation process, 
marketing, collateral design, 
content production, social media 
coverage, and more. 

CSR 

During my time at Tata Chemicals Europe I 
have also been in charge of the 
implementing much of the company’s 
Corporate Social Responsibility 
programme. 

This involves working with our charity 
partners to put together fundraising 
events, charity endurance challenges and 
more. 

From hosting car boot sales and holding 
‘rowathon’s in the town centre, to climbing 
the ‘Three Peaks’ in 24 hours, I’ve overseen 
many CSR initiatives over the years. 

I have leveraged positive exposure using 
our CSR activities, in particular, improving 
the company’s reputation within the local 
press and communities. 



Podcasts 

I have produced and presented 
a series of podcasts discussing a 
range of topics including ‘The 
Global Gender Gap’ and ‘The 
Growing Impact of Emerging 
Economies on the Internet’ in 
conjunction with the research 
analysts I worked with at 
Euromonitor International.  

Webinars 

Also during my time at 
Euromonitor, I was in charge 
of producing, marketing and 
hosting webinars covering a 
range of topics from a 
number of different industries 
including Food Ingredients, 
Toys and Games, Automotive 
and more.  

I also presented a webinar 
discussing the advantages of 
Bitcoin back in 2015, but 
unfortunately failed to heed my 
own investment advice! 

These interactive websites were 
viewed by people all around the 
world. 



Personal PR/branding 

In my spare time, I have also applied 
my professional skillset to develop my 
own personal brand of PR. 

As a hobbyist artist, I’ve produced 
artwork through which I have gained 
national and international exposure. 

My most significant achievement in this 
field came when I produced a one-
metre tall mosaic of French footballer 
Paul Pogba made from 400 of the 90s 
schoolyard favourite ‘Pogs’. 

I donated the piece to a popular 
Manchester bar, and leveraged their 
profile and PR contacts to catch the 
eye of national press—leading to an 
interview and appearance on the Daily 
Star website (below right). 

I also managed to make contact with 
Manchester United—the 
team for which Paul Pogba 
plays—who featured me in 
their matchday 
programme for their home 
game against Liverpool in 
January 2017 (top right). 

The club also interviewed 
me for their social media 
channels (middle right), 
with the video attracting 
more than 500,000 views 
and more than 25,000 likes 
and shares. 

It’s wholly satisfying to be 
able to bring together my 
passions for art and 
communications, and 
being given the 
opportunity to leverage my 
profile via the biggest 
football club in the world 
was an added bonus. 



Personal PR/branding (continued) 

Other personal projects that I 
have been involved in include 
my 2,000-piece penny mosaic 
of the Queen to 
commemorate her 90th 
birthday. 

Receiving the royal seal of 
approval from Queen 
Elizabeth and her Lady-In-
Waiting (middle right), and an 
endorsement from the Royal 
Mint, brought my work the 
attention that led to a number 
of enquiries for similar pieces of 
art. 

Because of that, I was able to 
sell commissions in the UK, 
Middle East and the USA—one 
of my mosaics is currently 
hanging in a luxury shop on 
Rodeo Drive in Beverley Hills. 

Through my website 
www.richardredman.com, I 
have produced a small 
number of mosaics, paintings 
and drawing commissions 
(below). 

Working on personal PR has its 
differences from  professional 
B2B and B2C PR, and I feel like 
it has been an interesting string 
to add to my bow. 



Hobbies and Interests 

 

Keeping busy and active is very important 
to me. I’ve included this section to give 
you an idea of who I am in my spare time, 
I wouldn’t expect anyone to consider 
hiring someone without getting to know 
them a little first! 

Like many people, I enjoy keeping fit, and I 
am always looking for new ways to keep 
moving. 

I enjoy challenging myself, so I have taken 
on a number of ‘muddy obstacle races’ 
such as Tough Mudder, Warrior Adrenaline 
Race, and Total Warrior (above right). 

For the last couple of years, I have played 
American Football (right), even picking up 
a national championship medal along the 
way. My first sporting love will always be 
regular football though (below left), the 
sport I have played almost every week 
since I was a child. 

Travelling is something I get a lot of 
enjoyment from; I try to visit a new country 
at least once a year (below right in Kenya). 

Originally from Rochdale, Greater 
Manchester, I now live in Timperley, 
Cheshire with my wife Katie and our kitten 
Etta, who we adopted shortly after our 
wedding last year. 



Thank you, 

 

I appreciate you taking the time to 
read this document— if there is 
anything that interests you, please get 
in touch. 

As I begin my search for the next 
chapter of my career with an open 
mind, I am willing to discuss any role you 
feel I may be suited for.  

I have a skillset that can be applied to 
a number of different industries, 
whether the role be in-house or 
agency, and I have consistently proven 
myself to be adaptable. 

If you have any questions about 
anything you’ve read, or if you know of 
a company that needs someone like 
me, please don’t hesitate to get in 
touch, my contact details are below. 

Contact details 

If you would like to speak to me, here’s how to get in touch: 

 

Phone: 07946 869985 

Email: Richard.L.Redman@gmail.com 

LinkedIn: www.linkedin.com/in/redmanrichard 

Website: www.richardredman.com 



www.richardredman.com 


